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ANALISIS  PENGARUH  DESAIN, KUALITAS DAN VARIASI PRODUK
TERHADAP KEPUTUSAN PEMBELIAN TROPHY
PADA  SENTRA UMKM LENCANA DI DESA DEMAAN KUDUS
Dwi Putri Arjawisati
NIM. 2012-11-101
Dosen Pembimbing I. Dr. Mamik Indaryani, MS
Dosen Pembimbing II.  Dian Wismar`ein, SE, MM
Penelitian ini bertujuan untuk menganalisis pengaruh desain produk,
kualitas produk, dan variasi produk terhadap keputusan pembelian konsumen baik
secara secara parsial maupun berganda. serta menganalisis perbedaan keputusan
pembelian konsumen Sentra UMKM Lencana di Desa Desamaan Kudus. Jenis
penelitian ini adalah penelitian deskriptif statistik. Sampel penelitian yakni responden
menjadi konsumen sebanyak 79 responden. Uji instrumen digunakan uji validitad dan
uji reliabilitas. Pengolahan data menggunakan scoring, editing, tabulating, coding,
dan proses dengan Program SPSS. Analisis datanya menggunakan analisis regresi
linier berganda, uji hipotesis meliputi uji t, uji F, dan koefisien determinasi.  Hasil
penelitian menyimpulkan bahwa (1) Ada pengaruh positif dan signifikan antara
variabel desain terhadap keputusan pembelian. (2) Ada pengaruh yang positif dan
signifikan variabel kualitas produk terhadap keputusan pembelian. (3) Ada pengaruh
yang positif dan signifikan variabel variasi produk terhadap keputusan pembelian (4)
Variabel desain, kualitas produk, dan variasi produk secara bersama-sama
berpengaruh positif signifikan terhadap keputusan pembelian.
Kata kunci : Desain, Kualitas, Variasi Produk, dan Keputusan Pembelian.
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ANALYSIS OF THE INFLUENCE OF THE DESIGN, THE QUALITY
AND VARIETY OF PRODUCTS TOWARDS PURCHASING DECISION TROPHY
ON SENTRA UMKM IN THE VILLAGE OF DEMAAN KUDUS
Dwi Putri Arjawisati
NIM. 2012-11-101
Advisor  I  : Dr. Mamik Indaryani, MS
Advisor  II : Dian Wismar'ein, SE, MM
This research aims to analyze the effect of product design, product quality,
and product variation against consumer purchasing decisions either partially or
double. as well as analyzing the difference in consumer purchasing decisions. Type of
this research is descriptive research statistics. Sample research i.e. respondents into
consumer as much as 79 respondents. Test validitad test instrument use and test
reliability. Data processing using scoring, editing, tabulating, coding, and the
process of with the SPSS Program. The analysis of the data using multiple linear
regression analysis, hypothesis testing includes test t, F-test, and the coefficient of
determination. Results of the study concluded that (1) there is a positive and
significant influence among design variables against the purchasing decision. (2)
there is a positive and significant effect of the variable quality of products towards
purchasing decisions. (3) there is a positive and significant effect of the variable
product variation against purchasing decisions (4) Variable design, product quality,
and product variations simultaneously positive significant effect against the
purchasing decision.
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